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THEORY AND PRACTICE OF CREATIVITY: CHALLENGES OF THE "PANDEMIC TIMES"

The article is devoted to the analysis of the problem concerning adapting the art world to the challenges of the global crisis of
co-creation caused by the current pandemic situation. The study is based on the understanding that in these extraordinary
circumstances the co-creation becomes an effective form of cultural resistance to social distance. The times of "crisis creativity”
is analyzed, which becomes not just a time of "responses” to external challenges that have been accumulated for years, but a
time of self-organization, self-ordering of the art world (museums, art galleries, art industry, creativity of individual artists). The
analysis of the collective efforts of world museums to maintain the world of art through the creation of forms and methods of

artistic communication is made.
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Formulation of the problem. Significant changes that
characterize the current socio-cultural situation have
exacerbated the problem of adaptation of the artistic
environment to the challenges of the global crisis of co-
creation, which is caused by the current pandemic situation.
In conditions of forced self-isolation, when the direct social
contacts are limited and most of the time a person is
separated from public spaces, creativity and art are
becoming socially necessary to overcome another problem —
"loneliness epidemic" [9]. Thus new models of creativity for
the ability to create conditions for the preservation,
maintenance and exchange of personal experiences in real
time, which is formed by the previous history of dialogue —
creative communication between author and viewer, arise.
The question of developing new ways for people to perceive,
experience, create, evaluate and appreciate art, to share this
experience has become urgent.

In these extraordinary circumstances, it is co-creation
that becomes an effective form of cultural resistance to
social distancing, counteracting the chaos of thoughts,
feelings and actions. It also provokes the increased attention
of scientists — theorists and practitioners of the art world to
the problems of humanization of all areas of human activity,
including its communicative component. Changes in socio-
cultural reality are accompanied by the establishment of an
understanding of creativity as a complex multidimensional
and multifunctional cultural artistc and aesthetic
phenomenon, which unfolds its potential forces at different
levels of human development of the subject.

Analysis of research and publications. The
problematic range of artistic and aesthetic sphere of human
life, creativity in particular, its multifaceted research is
increasingly marked by anthropological orientation. There
is a gradual shift in definitions of art as an artistic activity in
the field of development of the subject of culture as a whole
and artistic perception in particular. The present is marked
by the tendency of researchers to turn to interdisciplinary
and systemic approaches that allow us to consider art as a
multidimensional socio-cultural phenomenon (A. Lilov,
V. Panchenko, O. Pavlova, Y. Lotman, V. Dniprov, WS
Smith, B. Davis). Scientific and theoretical explorations
concerning the diversity of space-time reality, possibilities
and actors of its artistic creation, representation and
perception are presented by the works of S. Stoyan,
T. Adorno, M. Horkheimer, N. Rea, W. Benjamin, B. Groys,
L. Mumford . The problem is also developed within the
understanding of artistic activity as a process of historical-
subject objectifications of the subject (L. Vygotsky,
V. lvanoy, E. llyenkov, G. Chistyakova).

Modern analysis of artistic practices of creativity
focuses on finding and using those conceptual approaches
that would provide an opportunity to instrumentalize the

social and communicative resources of art and its
representatives. In  particular, understanding the
uniqueness of artistic and aesthetic experiences of co-
creation, problems of contemporary dialogue of cultures,
including creative dialogue of artists — authors, performers
and their audience, occurs in the context of searching for
resources of relational and participatory approaches
(C. Bishop, N. Bourriaud).

The purpose of the article is to analyze the problem
of adaptation of the artistic environment to the challenges
of the global crisis of co-creation caused by the current
pandemic situation, as well as the introduction of innovative
forms of creative communication by collective efforts of the
world's most famous museums.

Exposition of the main material of the study. The
problem of physical survival of mankind in a global
pandemic has become a problem of the art world' survival,
a problem of freedom and accessibility of artistic
communication as a public good. Accordingly, the question
of the creative creation of resources for the institutional
exhibition spaces as well as the development of artistic
communication as a form and way to promote social
unification and community improvement, arises. It
maintains a sense of unity in the "broken" individualized
world, which in turn is a moral and spiritual basis of
coexistence [5, p. 263].

Today, the development of art is directly related to the
significant transformations of artistic communication
systems that have developed over the centuries. This is a
socially important process of raising sensory-emotional
communication to higher levels of dialogical aesthetic
development of the world. Many modern actors of socio-
cultural interaction are in search of new forms of artistic
communication that would contribute to the realization of
the aesthetic potential of art and, at the same time, give it a
new quality. Among art scholars and practitioners there is
an understanding that they are dealing with a complex
process of sensory-practical spatio-temporal organization
of the human life. At the same time, there are many fears
that "concepts such as originality (superiority in something)
and creativity (creating something out of nothing) are
gradually moving away from the new cultural landscape," in
which their place is taken by creativity as "a selection of
cultural objects and their implementation in different
cultural contexts" [3, p. 118].

It is known that transformations in the emotional and
sensory sphere significantly affect the structure of
motivations and needs of different content load. Creative
activity requires a person to strain, update and integrate his
basic characteristics as a subject of action. The art
organizes and directs the comprehension of the world,
possessing the exceptional possibilities of the culture of
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aesthetic experiences. The object of the latter is the
spiritual objectivity of human culture. The subject of artistic
activity becomes a special work of emotional and sensory
world creation according to the laws of beauty. The
content of this experience may not be realized by a man.
But, as a rule, it is being felt by a person in the form of a
deep experience of expanding the inner boundaries of
existence, participation in the universal world.

Modern realities complicate the artistic and aesthetic
level of the system of the human-world relations. Within the
complex system of relationships between the cultural
environment and the creative realization of a man, a new
artistic and aesthetic way of transforming from an object of
various socio-cultural influences to the active subject of
culture. Also a new "way to resist of the triumph of invested
capital, whose title as absolute master is etched deep into
the hearts of the dispossessed in the employment line "[6].

Understanding art as a way of organizing the space of
co-creation, human interaction in art form reveals a range
of issues. The one of them is the problem of transforming
the museum world into a space of activities, which would
contribute to harmonizing valuable principles of human life,
the creation of a unique way to ensure the inheritance of
human development in the artistic subject-sensory form,
through which a man brings himself into a state of
dialogical openness of the world. The joint activities of
many actors in the art space, including museums and
galleries, are now aimed not only at supporting their own
physical existence. The search for new forms of the
audience involvement takes place in the broader context of
work on the "quality of relations" [1, p. 156], creativity and
audience culture [2].

Galleries and museums struggle to save their ability to
be not only a demonstration site for the results of the
creative imagination of artists. They have always been a
place of communication for different actors, who, each one
in his own way, are interested in the sustainable
functioning of such spaces outside their own homes,
studios, offices. The search for ways of artistic
communication in the period of increasing social distance
forced not only to digitalize the subject part of the artistic
exposition treasuries, but also — to work on a radical
change in the formats of events. Museums are becoming
inclusive institutions. They became not only premises for
exhibiting artifacts of culture, works of art. It is a space for
creativity and the exchange of a variety of human
experiences. The sustainable future of art receives
resources that are opened up through the accumulation of
cultural capital of solidarity actions and an attentive attitude
to their quality in the process of innovation.

Many cultural figures see prospects for maintaining a
creative atmosphere in developing the potential of virtual
art shows. Through the efforts of many actors, the "online
biennial era" [12] is coming. This format allows not only to
present hundreds of works by many artists to a large
audience from around the world. The boundaries of art
works and exhibition spaces, which are narrowed by the
physical absence of spectators, are removed due to the
expansion of live content. It's not just video reviews,

curatorial  tours. Innovative forms  of  creative
communication are introduced: series of podcasts, public
interactive newspapers, lectures, conversations,

discussions, seminars. Meetings with artists — exhibitors,
scientists, cultural managers, politicians and philosophers —
take place live. Within the framework of the exhibitions, the
museums  cooperate  with artistic  performers -
choreographers, dancers, actors, musicians, who perform
a specific inclusive one-time work live in the museum.

In addition to the museums of the classical type, there
are active museums focused on modern visual studies of
the human world [7]: a series of animated GIF files of
various authorship are installed in the premises. In parallel
with the exhibition halls, the files are placed on a free
Internet platform. This allows viewers to complement the
reality of the finished work, creating their own background
images. At the same time, everyone can join an online
conversation with artists who talk not only about how they
created art objects, but also what pushed them to do so.
The conversation reveals how they control their reality.
Digital platforms are being created to provide space for
cultural events. They can be visited by anyone. For those
interested in art, in spiritual, intellectual, sensual "journeys",
the distance to galleries, museums, theatres and concert
halls is reduced to the size of one button of a computer
mouse. Opportunities to independently organize and
update human perceptions and relevant experiences are
simplified. The user is able to explore artistic images,
enlarging individual parts, details of the picture, to view
them several times in a random order. This gives the
opportunity to focus on what was previously hidden from
a view. Such opportunities enrich the resources of
figurative associations, the experience of their creation
"by heightened presence of mind" [8]. This is a conscious
study of the world of the Other (the author of the work), in
which his own world is revealed — in familiar objects,
phenomena, sensations, by focusing on details to
consider what was previously impossible, to reveal
hidden meanings. In this "discovery — recognition"
communication "author — viewer" acquires a hew meaning,
which becomes unexpected for both.

At the same time, collective efforts to support the art
world through the creativization of forms and methods of
artistic communication, exacerbate another problem. "The
core of modern artistic experience is the real or symbolic
presence of the audience before the work" [4]. It is known,
that enrichment with direct experience of creation of art and
aesthetic values is impossible without socialization of
results of individual productive activity. The absence of the
latter makes it impossible to express oneself, stopping the
activity at the level of an internal monologue. Modern
advanced technologies make it possible to make this
experience flexible, free and accessible. It provides an
opportunity to feel the atmosphere of direct presence and
co-creation. Also, the digital format allows you to recreate
the event, enjoying the impressions that each time arise
from the experiencing "the world for the first time".

But it is clear that all this will not replace a living unique
"meeting" with art, intense in impressions and emotional
work creative communication. There is a real danger that
the Internet, as a tool for maintaining and facilitating social
ties, threatens alienation and even greater isolation by
cultivating a passive culture of consumption. In addition,
there is the problem of reproducing the art work in the web
space, which unique existence had its history not only of
creation but also of perception and its contextual features [8],
that turns passive contemplation into active research.

Lack of direct audience and creative communication
during the "pre-pandemic period", the need for those forms
of artistic communication that would not broadcast the
finished reality (which is usually only a substitute for the
world of creations — a kind of placebo, which only
enhances loneliness and lack of desired harmony), the
need for inspiration (the latter is remembered as one of the
best dialogue type — unity with the world) directs the
collective efforts of the world's most famous museums to
support both the art world and the values of human
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communication and mutual understanding in search of
innovative forms of communication, its support.

Instead of isolated consumption of images, museums
offer online tours, which allow to get acquainted with the art
space and its exhibits for free. They provide an opportunity
to view their collections, filtering them not only by authors'
names, cultural epoch, but also by keywords in the title of
the work, style, nationality of the author, even by the former
owner of the work. The viewer gets the opportunity to view
the most important artifacts in 360 degrees and get
additional information about the history of it. To stimulate
maximum presence, the user gets the opportunity to move
around the museum, enjoy the architectural and garden
design, , which is impossible during the usual visit. Virtual
tours have a specific focus. Due to the narrativization of the
space provided for use, well-known and little-known
exhibits begin to speak to the audience in the "living"
language of authors, works, their characters and cultures.
The world of art is revealed through the stories of the birth
of artistic authorship, the relationship between art and
politics, the creative search for images and expression of
the life' and human body' s movements, its plasticity
through painting and sculpture.

"In such a situation, the viewer is in an unstable
position between the passive consumer and the witness,
client, guest, participant, employee or even the main actor"
[4]. Traveling through virtual halls, a person becomes a
researcher of mythological sources of inspiration for
musicians, painters, sculptors, cinematographers [17];
together with composers explores the intersection between
visuals and musicality, browses the exhibits of the art
gallery, learns about the history of their "life", joining the
proposed podcasts, listening to musical creative reactions
to these works and thus becomes a participant in creative
dialogue between the arts of sound, harmony, song and
visual image; experiments with collage techniques [20].

Interactive  applications of various degrees of
complexity are offered for children, which allow to create
not only art works, but also personal exhibition spaces
[20].They are created in such a way as to stimulate joint
creative interaction, inspiring all family members to explore,
create, learn, share impressions, thoughts, skills. This
experience is obtained through a thematic combination of
works of fine arts, music, literature [21] and cinema.

Each of the virtual visitors has the opportunity to
explore a large collection of art exhibits at their own
request. Museums also offer to enjoy their own creative
discoveries in the proposed conditions of curatorial
collections. They provide opportunities to learn about the
unknown cultural achievements of mankind, its memory,
love, desires, traumas and ups and downs, humor and
suffering, proposing new visions and interpretations of
museum exhibits, using their historical and artistic destinies
to build future reality [15].

Actors such as the Google Institute of Culture [10] and
the BBC are involved in creating such a creative space in
cooperation with museums. For example, the latter,
together with the British Museum [16], carries out
partnership projects in which the combination of an
exhibition with performances by music groups from
around the world, a radio series and a book allow the
participants to creatively consider cultural identity and
faith. The Metropolitan Museum [18] in accordance with
the goals of its operation — "inclusive, equitable, fair, and
welcoming" [19], in collaboration with the Google Institute
of Culture, offers themed tours involving modern audio
and visual technologies. The museum encourages its
regular and new visitors to participate in a kind of
dialogue of different cultures, civilizations, countries,

peoples, individuals, represented in the language of the
exhibits of their collections, revealing common and
different, common and individual. The spectator-
researcher expands his own sensory experience of
involvement in the creative dynamic interaction of the
universal and individual, receives hope and peace.

The productive search for new ways and forms for the
demonstration of both works of art of the past and of the
present is carried out by the Vatican Museums [22]. Their
exhibition collections offers an acquaintance with the
complex path taken by the mankind — integral "we —
being" of a new person. Collaboration with Google turns
the meeting with art into a game, experiments with
augmented virtual reality, into cultural adventures. It is
possible to compose puzzles of famous works of art, paint
them, turn your selfies into part of such works with the
help of artistic filters. It is proposed to consider the
famous artistic images of urban landscapes and compare
them with their real prototypes, wandering in the virtual
world of modern streets and cities.

Combining the individual "life" of each exhibit with the
movement of cultural time and the permanence of universal
values, museums try to turn artistic perception into a kind
of specific individual cultural practice through the
immediacy of aesthetic experiences and artistic
impressions, their nature and objectivity of museums and
galleries. They, in turn, are the embodiment and reflection
of living practices of the past and present. New forms of
communicative co-creation introduced by museums are not
an alternative, but a complement to academic meeting with
culture and arts. The emphasis is on the motivation for
artistic expression, the search for personal discoveries and
ways to connect with the world. Viewers are invited to feel,
experience and realize the essentially universal, which
implies the evolution of man - "author", "co-author",
"translator" of aesthetic and artistic values. Museum
exhibits, their spaces become not just living witnesses of
diverse experience of human practice. They become active
and not indifferent participants in the creation of a common
(together with the perceiving person) reality, a collective
understanding of the value of the experience in practicing
indifference. In such communication (with the Other, not
the Stranger) there are no presiding and secondary ones,
dominant and subordinate. There is the mutual presence of
equal in important manifestations of the humanized world,
which necessarily presuppose each other. It is the
experience of beauty, harmony, harmony of one's own and
other worlds that gives a person (author, performer,
perceiver) the opportunity to experience himself as a
significant active actor in the process of creating a common
reality. Based on the above, if artistic perception appears
as a specific form and way of experiencing "presence"
(according to Heidegger) in the sensory dynamics of life,
then art as a language of culture, as artistic communication
is one of the most effective ways to humanize this dynamic,
its creativity and semantic content.

Indeed, the testing of creativity during the "pandemic
period" emphasized the importance of maintaining and
developing a culture of artistic perception in its highest
manifestations. The latter contributes not only to the
formation of needs, but also to the ability to move
independently in the space of communications — both
artistic and socio-cultural in general. The development of
the subject of perception depends on the appropriation of
cultural products, their language and, accordingly, ways of
mastering reality, as well as on the self-actualization of the
individual in the process of perception. A holistic and
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balanced artistic attitude to a work of art is achieved
through the dynamic interaction of two mechanisms — use
and objectification: the immersion in the world of artistic
reality created by the author, the world of the aesthetic
design of the object of artistic perception. If the first is
absent — the aesthetic feeling — emotional sensitivity
disappears. If the second is not enough, an infantile-
consumer attitude to art is formed, there is no idea of it as
a special sphere of human creativity, the artistic character
of perception is destroyed, art becomes pure
entertainment. In this case, the search for the unknown in
the known is absent, while search orientation on clichés
and stereotypes is dominating.

Nowadays, as a result of the influence of a very fast
and dense flow of innovations, an unstable cultural
environment has been formed, which forms the relevant
artistic and aesthetic needs of the public. The usual
creative mobility is complemented by virtual one. "The
greatly increased mass of participants has produced a
change in the mode of participation" [8]. There is a
danger that a meeting with art could turn into "a spectacle
which requires no concentration and presupposes no
intelligence which kindles no light in the heart and
awakens no hope other"[8]. The development of
emotional sensitivity, aesthetic reception, improvement of
the ability to look, compare, evaluate artistic and
aesthetic phenomena are often replaced by the mobility
of reactions that are non-aesthetic and non-artistic and
leads to results that are opposite in many ways to the
traditional museum project. "The viewer who once came
to the gallery to look at art is now a producer, placing
themselves at the center of art appreciation. Digital
reproductions of masterpieces come to look less like
sanctified images belonging to a rarefied Culture [14].

This requires all modern actors to be involved in the
process of socio-cultural communication, artistic and
aesthetic in particular, the development of new approaches
that would predict and get a positive result in the process of
purposeful mastery of the basics of artistic perception as
co-creation culture.

Conclusion. The "pandemic times" are characterized by
radical changes in the nature of development of the art
world. On the one hand, the financial limitations of
museums, galleries, art schools created new barriers. On the
other hand, the situation forced them to quickly and
creatively master the virtual space, attracting web resources.
As a result, other boundaries have been destroyed, which in
the past hindered the real democratization of the creative
activity of artists and subjects of perception, leveling the
conditions of their involvement in creativity in real time and
accessibility to its results.

The effectiveness of the search for creative solutions
must be assessed not only in terms of the effectiveness of
survival in times of crisis. The art world is faced with
another global question: how do we see the future of the
creative space of art; what do we want and expect from it?
How to save the cooperation and co-creation not only in
times of crisis, the timing of which is difficult to predict, but
also, for the future? It is impossible to return to the past
state of affairs. The period of "crisis creativity" becomes a
time "to reimagine art as a public good" [13], a time of self-
organization, self-order of the art world (museums, art
galleries, art industry, art works of individual artists).

Art has always been and remains one of the effective
means of comprehension and opportunities to achieve
mental harmony in a world of diversity, and in case of its
loss — hope for the possibility of its restoration. "Museums

did provide a safe harbor from the rising tide of
consumerism and the commercialization of various forms
of pleasure... Museums ... preserved a space in which
value was experienced as guaranteed not by the market
but by (aristocratic) traditions of taste, patronage, and
scholarship. And they could be justified as educational
institutions: they passed down the "correct" notions of what
is canonical and what isn't" [11]. Contrary to the arguments
of life, the history of art, presented by modern museum
practices, takes on a new breath, clearly demonstrating the
constancy of the resources of the experience of individual
and joint creativity.
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TEOPIA TA MPAKTUKA KPEATUBHOCTI: BUKINUKK MAHOEMIYHOIO NEPIOAY

lMpucesiyeHo aHanizy npobnemu adanmauyii Mucmeybko20 cepedosuwia 00 8UKIIUKI8 25106anbHOI Kpu3u crniemeop4ocmi, Wio crnpuyuHeHa cy-
4acHoO naHoeMi4HOw cumyauicro. 3a3HayeHOo, W0 icmomHi 3MiHU, sIKi XxapaKkmepu3yromb cy4acHy coyiasibHO-Ky/IbMypHY cumyauiro, eusHavyusau
nocuneHy yeazy HayKkoeuyie — meopemukie ma npakmukie MucmeybKko20 ceimy, do npobnem 2ymaHimapu3auii ecix Hanpsimie ntodcbkoi disinbHOC-
mi, 30kpema i ii komyHikamueHoi cknadoeoi. lpobnema gizuyHO20 suueaHHs lroAcmea 8 ymoeax 2s106anbHOI NaHOeMiIi Nepemeopusiacsi Ha NpPo-
6nemy euxueaHHs1 ceimy mucmeymea, lio2o akmopie, npo6remy ceob6odu i docmynHocmi XyO0oxXHbOI KOMyHiKayil sik cycninbHo20 6n1a2a: Mmucme-
ymeo cmae 9dedasi 6inbw cycninbHO HeobxiOHUM Onsi nodonaHHs iHwoi enidemii — "enidemii camomuocmi®. [locnidxeHHs1 FPyHMyembcsi Ha po3y-
MIiHHI mo2o, wo e yux Had3euyaliHux o6cmaeuHax came cniemeopyicmb cmae diegoro hOPMOIO Ky/IbMYPHO20 ONOpPy coyiasibHOMYy OuCmaHuyito-
8aHHo, npomudii xaocy dymok, noyymmie ma 0il. Lje cycninbHo 8axnusuli npoyec niGHeceHHs1 4ymmeego-eMoyiliHoi KoMyHikauyii 0o suwux pigHie
diaso02i4yH020 ecmemuYyHO20 OCBOEHHS ceimy.

3dilicHeHo aHani3 KonlekmueHuUX 3ycusnb HaligidoMiwux my3eie ceimy 3 nidmpumaHHs1 ceimy Mucmeymea 3aedsiku kpeamusisauii gpopm i crio-
cobie xy0oxHbOi KoMyHikayii ma it nidmpumku. Cmane malibymHe mucmeymea ompuMy€e pecypcu, Wo eioKpuearombcsi 3a805KU HaKOMUYEHHIO
KysIbmypHO20 Kanimasny cosiidapHux 0ili My3elHux U iHWUX opaaHi3ayili ma yeaxHo20 cmaeJsieHHs1 00 iXHbOIi sKocmi y npoyeci enposadKeHHs
iHHoeauyil. Mowyku cnocobie xydoxHboi KOMyHiKauii @ nepiod 36inbweHHs coyianbHoi ducmaHuyii npumycunu my3sei He minbku didxumanizyeamu
npedmMemHy YacmuHy en1acHuUx XyOQO)KHiX eKcro3uyiliHux ckapbHuyb, ane U npayroeamu Had KapOuHa/bHO 3MiHOI ¢hopmamie nodil. 3aedsku
nepemeopeHHI0 Cy4acHuUx 2asiepeli ma my3eie Ha iHK/TIO3U8Hi Mpocmopu icmopiss Mucmeymea, npedcmaessieHa cy4acHUMU My3elUHUMU npaKmuka-
Mu, ycynepey apayMeHmam Xummsi ompumye Hoge OuxaHHsl, SCKpago eMOHCmpyr4u cmasnicmb pecypcie doceidy iHougidyanbHoOi ma cninbHoi
KpeamueHocmi.

3pobieHo 8UCHOBOK, W0 Nepiod "Kpu3oeoi kpeamueHocmi”™ cmae He MPocmo 4Yacom eidnoegideli Ha 308HIWUHI BUKITUKU, W40 Ha3pieasiu pokamu, a
4Yacom camoopzaHi3ayil, camoenopsiokyeaHHsl ceimy Mmucmeymea (My3eie, XyOoxHix 2anepel, apmiHAdycmpii, meop4yocmi okpemMux mumuyie). Ljeii 6e3-
npeyedeHmuuli Yyac nompebyeae 3Haxo0XXeHHs1 Hoaux modeseli criemeop4yocmi. BoHu eunpo6oeyombcsi Ha CMPOMOXKHICMb cmeoproeamu ymosu
0ons 36epexxeHHs1, Ni@mpumMaHHs i 06MiHy Kynibmypu oco6ucmicHux nepexueaHb y peasribHOMY 4Yaci, o cghpopMosaHa nonepedHLor icmopieto diaso-
2y — meop4020 crinKkyeaHHs1 asmopa i 2nsidaqa. Mexi meopie Mucmeymea i saucmaekoeux npocmopie, Wo 3e8yxeHi ¢hizuyHoro 8idcymHicmro 2nsidadie,
ycyearombcsi 3a80sIKU PO3WUPEHHIO )KUB020 KOHMeEHMY 3a O0OMOMO20H0 erpo8adyKeHHs1 iHHosauiliHUX ¢hpopM meopyoi KOMyHikauyii.

Knroyoei cnoea: naHaemiyHuiA nepioa, CBIT MUCTELTBA, CydacHi My3eWiHi KpeaTWBHI NPaKTVKKW, CNiBTBOPYICTb, XyAOXHS KOMYHIKaLif, KynbTypa CNpUAHATTS.
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TEOPUA U NPAKTUKA KPEATUBHOCTU: BbI30Bbl NTAHOAEMMYECKOIO NEPMOOA

lMocesiujeHo aHanu3y npobnembl adanmayuu Mupa UcKyccmea K ebi3oeam 2/106a5bHO020 Kpu3uca comeop4yecmea, 8bi38aHHOU cospeMeHHOU
nandemudeckoli cumyayuel. OcHoeaHuem uccriedoeaHusi 8bicmynaem MOHUMaHue Mo2o, YMmMo & 3MuXx 4Ype3ebiyaliHbiXx 06cMosimenbLCMeax UMeH-
HO comeopyecmeo cmaHosumcsi delicmeeHHoU ¢hopMoli KyfbmypHO20 COMPOMuesIeHUsi coyuanbHoMy ducmaHyuposaHuto. lpoaHanusuposaH
nepuod "KpusucHol kpeamueHocmu", cmaswuli peMeHeM He MPOCMo 0Meemos8 Ha 8HeWHUe 8bI308bl, KOMopble Ha3pesasnu 200amMu, a epeme-
HeM caMoopeaHu3ayuu, camoynopsido4yueaHusi Mupa uckyccmea (My3ees, xydoxecmeeHHbIX 2anepel, apm-uHdycmpuu, meop4yecmea omaesib-
HbIX XyQOXHUKO8). OcyujecmeJsieH aHanu3 KoJIIeKMUHbIX ycusuli MUposbix My3eee o noddepxaHur0 Mupa UucKyccmea rnymem Kpeamususauyuu
¢hopm u cnocoboe xydoxecmeeHHOU KOMMYHUKayuu.

Knroyeenie croea: naHaeMU4eckuii Nepuos, MMUp UCKYCCTBA, COBPEMEHHbIE My3€elHblE KpeaTBHbIE MPaKTUKW, COTBOPYECTBO, XyAOXKECTBEHHAsH KOMMY-
HUKaLWs, KynbTypa BOCNIPUATUS.



